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Multiple sclerosis (MS) is a mystifying disease that affects people in 
unpredictable ways. Some people with MS have debilitating dizziness, fatigue 
or balance problems. Others have barely noticeable symptoms. Some people 
lose their ability to drive or need to use a walker or a wheelchair, while others 
do yoga, run marathons and schuss down mountains.

Understanding Life With MS 
From the Patient’s Perspective

PAT I E N T  F O C U S

“Every person’s ‘MS journey’ is different,” says Danny Goldman 
of MS Marketing in Canada. “As a patient-centric company, 
Genzyme is working to better understand the triumphs and 
challenges of daily life with this chronic disease and to identify 
and meet critical gaps and needs in the MS marketplace.”

One of the newest techniques being used to gather meaningful 
patient insights is the MS patient panel, an online market research 
tool that engages people diagnosed with relapsing-remitting 
and secondary progressive MS. Canada, France, Germany and 
the United States are the first four countries to engage patients 
through these online panels.

“The MS Patient Panel is a vehicle for rapid-fire quantitative and 
qualitative feedback from a well-profiled and engaged sampling 
of patients,” says Danny.

Philippe Thiery, Market Research Director, MS Global Commercial 
Strategy, is overseeing the global pilot program. “Online 
communities of patients represent a huge opportunity for pharma 
because they bring together people with the same disease. 
This approach has applications not just for market research and 
marketing, but also for product development, sales and customer 
support,” he says. 

Once enrolled in the panel, patients are contacted by e-mail once 
or twice a month to provide opinions and comments on a variety 
of topics relating to life with MS. Periodic touchpoints on key 
metrics, findings and other items of interest to the MS community 
are communicated back to the panel. 

Since the beginning of 2013, more than 1,400 MS patients in 
the four countries have been recruited to take part in the online 
surveys. Two surveys have been completed and have focused 
on “patient information and a deep-dive patient exploration,” 
according to Philippe. Plans call for four additional surveys 
to be conducted by the end of 2013. They will focus on the 
following topics:

• Product and company awareness

• Treatment selection 

• Treatment adherence 

• Relationship with healthcare providers 

“We will analyze results from the three affiliate pilots at the end 
of 2013 and highlight key learnings,” says Philippe. “If this 

experience is successful at the global and affiliate levels, we 
will work to expand the panel to other interested affiliates.”

“The MS patient panels are an exceptionally valuable 
tool, unlike anything I’ve ever seen before,” adds 
Danny. “Every patient is different, has different needs 
and different ideas. This uniqueness is an opportunity 
for Genzyme to truly differentiate itself through its 
‘patient experience.’” 

The Gensights Patient Panels conducted in Canada led  
to the direct development of www.AdvancesInMS.ca,  
a comprehensive, unbiased and unbranded online 
community for MS patients.  

http://AdvancesInMS.ca



